
Marketing Yourself 



Module 1 – Purpose and Direction 

Module 2 -  Resume Writing 

Module 3 – Marketing Yourself 

Module 4 – Identifying Opportunities 

Module 5 – Responding To Opportunities 

Module 6 – Networking 

Module 7 – Interviewing 

Module 8 – Negotiating Offers 

We Are Here 
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2008 - Top Five Brands?  Be Your Own Brand 
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Advertisement, 

6% 

Networking, 

94% 
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“It’s not what you know, it’s who you know.” 
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 You are a product who 
is providing a service 

 You must distinguish 
yourself from other 
applicants 

 Identify the one thing 
that will make you 
stand out from the 
crowd 

 To sell yourself, you 
need a Marketing Plan 
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 A Marketing Plan defines your goals and 
develops a series of activities to achieve your 
goal. 

 Marketing is what you do to help you sell and 
it requires four things 
1. Developing a strategy 

2. Having the right tools 

3. Being proactive 

4. Being accountable 
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Questions to ask yourself It’s your move! 

 Who is your audience? 
◦ Do your research 

◦ Who are the companies 
that are hiring? 

◦ Who are the companies 
that are hiring people 
who do what you do? 

◦ Set your criteria 

 What are the trends 
and needs of 
prospective employers? 
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Complete a Personal Assessment 
 See Module 1 

Prepare a list of target companies and 
research them 
 See Appendix 3.1 for worksheet 

 Set a timetable for visiting their websites and 
researching them in-depth (See Appendix 3.2) 

 Post your resumes to their web sites as well as to 
Monster, Career Builders, Execunet, USA Jobs 

 Set up search agents and alerts 

 Apply for desired positions 
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 Identify contacts who can help you network 
into your target companies 
 See Appendix 3.3 for worksheet 

 Establish a timeframe for connecting with your 
contacts 

 Have a face-to-face meeting with your contacts 

 See Module 7 for tips on conducting an Information 
Interview 

 Set up search agents and alerts 

 Apply for desired positions 
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  Monitor current events affecting your target 
companies and their industries 
 Collect information using Appendix 3.2 

 Set up e-mails for corporate and industry 
developments 

 Stay abreast of current issues of interest 

 Subscribe to trade journals and newspapers 

 Join Internet networking sites like LinkedIn 

 Subscribe to groups that are specific to your 
industry (See Module 6) 
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Professional E-mail Account 

Personal Business Cards 

Elevator Speech 

Branding Statement/Hook 
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 Use a professional e-mail 
◦ abname@gmail.com 

◦ NOT:  Iamsocute@livinglife.com 

 Do not use numbers or special characters 
◦ Some companies treat these as spam 

 Include all or part of your name 
◦ Allows companies to easily identify you 
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 Get business cards printed with your name 
and personal contact information 

 Use two or three words to market yourself on 
the card 

 Try www.vistaprint.com for 250 free business 
cards plus shipping 
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http://www.vistaprint.com/


www.vistaprint.com Design your card 

 Select a card that 
speaks to your 
personality 

 Be sure the card design 
is appropriate for the 
industry and roles you 
are targeting. 
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What it is. Two minute limit 

 Brief overview of what 
you have done and 
where you want to go 

 Should be interesting 
and engaging 

 Include your unique 
strengths, a value 
statement, and/or your 
branding statement 
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Build on Elevator Speech www.amazon.com 

 Be Distinctive 
◦ Stand for something 

◦ Your values and ethics 

 Be Relevant 
◦ Connect with the 

importance of what you 
can do for others 

 Be Consistent 
◦ Reinforce with your 

behavior and language 
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 Product 

◦ Personal Assessment, Resume, Branding Statement, 
Elevator Speech, Business Cards 

 Placement 

◦ Researching Target Companies, Building a Network 

 Promotion 

◦  Your Marketing Plan 

 Price 

◦ See Module 8. Negotiating Offers 

We Are Here 
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5 .. 4 .. 3 .. 2 .. 1 Takeoff! 

 Traditional 
◦ Consulting classifieds or 

Internet for vacancies 

◦ Contact prospective 
employers via cover letter 
and resume 

 Non-traditional 
◦ Informational interviews 

◦ Prospecting 

◦ Networking (rocket fuel) 
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